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Our knowledge serving your success

German Federal Minister for Economic Affairs, Sigmar Gabriel announces patronage:
Euler Hermes Award for Best SME Financial Communications

e GE Capital, Commerzbank, industry association Bundesverband der Deutschen Industrie (BDI)
and Ruhr University Bochum partner with Euler Hermes in communication award

e Federal Minister for Economic Affairs Sigmar Gabriel serves as patron

e The award is presented to unlisted SMEs that demonstrate transparent and confidence-building
communications with their lenders

HAMBURG — 13 MAY 2014 — Bank loans play a vital role in the financing of small and mid-size
companies (SMEs). The transparent, proactive communication of financial ratios, corporate planning and
strategy is crucial when it comes to obtaining a loan, as well as during the loan term.

To recognize the best performing SMEs in this area, Euler Hermes, GE Capital, and Commerzbank have
partnered to support the seventh “Best SME Financial Communications” award 2014, in collaboration with
the BDI and Ruhr University Bochum. Participation in the award, which this year sees Federal Minister for
Economic Affairs, Sigmar Gabriel as patron, is aimed at unlisted small and mid-size companies
characterized by exemplary and transparent communications with their lenders.

“SMEs are the backbone of the German economy, collectively generating more than one of every two
euros and providing more than half of all jobs in Germany. Fortunately, these companies are now
assessing their business situation much more effectively than they have been doing for a long time,” said
Federal Minister, Sigmar Gabriel. “In order to continue this positive trend, it's important that these
companies have adequate financial resources. And consequently, a good relationship with a bank is an
essential prerequisite for sustainable business success. Good financial communications represent an
investment in the future that can pay off precisely when businesses need it most. Therefore, | am
supporting this business award with my patronage.”

The award, which comes with a prize of 30,000 euros, is judged across three categories: start-up
companies and companies with up to 10 million euros in annual sales; companies with 10-100 million
euros in annual sales; and firms whose annual sales top 100 million euros. The awards are open for entry
until 9 July 2014, after which time a jury composed of representatives from the initiative’s partners will
assess the submissions and award the prize to the winners on 22 October 2014 in Ludwigshafen am
Rhein.

In good times and bad: honest, transparent communications ensure liquidity

“Often, companies do not co-operate in partnership with their funder, as communication is seen as a
burden that is marked by a wide divergence in the needs and requirements on both sides,” says Ulrich
Néthel, Board Member at Euler Hermes Germany. “Many SMEs are still too cautious when it comes to
their communications, only wanting to reveal as much as necessary while disclosing as little as possible.

“However, this can mean that lenders feel inadequately informed, and if banks have unanswered
questions they may act with caution when making financial resources available, especially since the
implementation of Basel Ill at the start of 2014, which has seen banks cast an even more critical eye on
their lending activities in order to protect their equity. Open dialogue with lenders requires courage, but it
can pay dividends in the form of continuous access to corporate funding and sufficient liquidity levels at all
times — in good times, but, perhaps more importantly, in difficult times as well.”

Since 2007, the winners of the “Best SME Financial Communications” award have borne impressive
witness to the fact that transparency pays off: as a trusted partner, they continuously communicate with
their lenders, and redouble these efforts during crisis periods. In many instances, their open financial
communications were the decisive factor that guaranteed that firms hit by crisis not only had the support of
their main bank, but even received enhanced financing options.
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Technology company, Miinstermann: “Balance sheets were locked away in a safe.”

Previously, 2008 Fikomm Prize winner Bernd Minstermann, from specialist drying plants, conveying and
de-dusting systems business, was not particularly keen on sharing his company’s financial information.
“Balance sheets were sacrosanct and locked away in a safe. Even the banks only got to see excerpts,” he
says. This worked well until he began racking up losses and the banks started asking uncomfortable
guestions. “2003 was the first time in 25 years that | was in the red for an entire year, and | quickly learnt
that there’s nothing to gain by concealing anything from the bank.”

This proved to be a valuable lesson for Miinstermann, who subsequently communicated his financial
ratios in a transparent and proactive manner. His payoff: even during the severe economic crisis in 2009,
which saw his company suffer a painful decline in sales, Miinstermann was able to fully concentrate on
the company’s operations. The confidence was there, and he knew he no longer had to worry about his
funding security.

Textile company, Résch: “Financial policy requires the same trust found in child care.”

Financial communications are conducted in a similar confidence-building manner at Tubingen-based
family-run textile company Gerhard Résch GmbH. “When it comes to confidence in our financial policy,
the situation is basically no different from a company kindergarten,” says Roswitha Muller of Résch. “The
parents can trust that we’'ll take good care of the children and have them home safe and sound by the
afternoon. We apply this one-to-one approach in the area of financial communications as well. It's a living,
holistic thing, an exemplary system.”

Overview of winners:
http://www.fikomm.de/award/gewinner-2007-2012/

You can find more information on the initiative and awards presentation for “Best Financial
Communications” on www.fikomm.de
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Euler Hermes is the global leader in trade credit insurance and a recognized specialist in the areas of
bonding, guarantees and collections. With more than 100 years of experience, the company offers
business-to-business (B2B) clients financial services to support cash and trade receivables management.
Its proprietary intelligence network tracks and analyzes daily changes in corporate solvency among small,
medium and multinational companies active in markets representing 92% of global GDP. Headquartered
in Paris, the company is present in over 50 countries with 6,000+ employees. Euler Hermes is a subsidiary
of Allianz, listed on Euronext Paris (ELE.PA) and rated AA- by Standard & Poor’s and Dagong. The
company posted a consolidated turnover of €2.5 hillion in 2013 and insured global business transactions
for €789 billion in exposure at the end of 2013. Further information: www.eulerhermes.com, LinkedIn or

Twitter @eulerhermes.

The 1,500 employees of Euler Hermes Germany are based at its headquarters in Hamburg and in other
offices. More information: www.eulerhermes.de

Cautionary note regarding forward-looking statements: The statements contained herein may include statements of future expectations and other
forward-looking statements that are based on management’s current views and assumptions and involve known and unknown risks and uncertainties
that could cause actual results, performance or events to differ materially from those expressed or implied in such statements. In addition to
statements which are forward-looking by reason of context, the words "may", "will", "should", "expects", "plans”, "intends", "anticipates”, "believes",
"estimates”, "predicts"”, "potential”, or "continue" and similar expressions identify forward-looking statements. Actual results, performance or events
may differ materially from those in such statements due to, without limitation, (i) general economic conditions, including in particular economic
conditions in the Euler Hermes Group’s core business and core markets, (ii) performance of financial markets, including emerging markets, and
including market volatility, liquidity and credit events (i) the frequency and severity of insured loss events, including from natural catastrophes and
including the development of loss expenses, (iv) persistency levels, (v) the extent of credit defaults, (vi) interest rate levels, (vii) currency exchange
rates including the Euro/U.S. Dollar exchange rate, (viii) changing levels of competition, (ix) changes in laws and regulations, including monetary
convergence and the European Monetary Union, (x) changes in the policies of central banks and/or foreign governments, (xi) the impact of
acquisitions, including related integration issues, (xii) reorganization measures, and (xiii) general competitive factors, in each case on a local, regional,
national and/or global basis. Many of these factors may be more likely to occur, or more pronounced, as a result of terrorist activities and their
consequences.

The company assumes no obligation to update any forward-looking statement.
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