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Euler Hermes report: German car manufacturers in pole position on the Chinese market 

 
 

• Almost 95% of cars sold in China are made in the country, mostly under joint ventures between 
state-owned enterprises and Western manufacturers 

• Western companies have a 60% market share in the world's largest automotive market 
• German car manufacturers (20%) are the top Western car manufacturers, followed by Japan 

(15.6%), USA (12.5%) and Korea (8.9%) 
• Alongside joint ventures, approximately 80 small Chinese companies have uncertain future 

prospects and generally low sales revenues 
 

 
HAMBURG - 2 APRIL 2014 – German car manufacturers are in pole position in China. With a 20% 
market share, Germany is the leading Western car manufacturing nation in the country. China has been 
the world's largest automotive market since 2010 – and is also very profitable. Western car manufacturers 
lead the Chinese market, with a combined market share of approximately 60%, and this is continuing to 
grow: between 2008 and 2010, the number of new car registrations doubled and the market has been 
characterized by somewhat slower but steady growth ever since. In 2013, the number of new car 
registrations increased by 16% to over 17.5 million and Euler Hermes is predicting up to 19 million for 
2014 – good prospects for car manufacturers. 
 
"Cars are a major status symbol in China", says Euler Hermes Germany Board member Ulrich Nöthel. 
"Anyone with a car is taking a great step up the social ladder and the more luxurious the car, the better. 
Wealthy Chinese are happy to buy expensive models and lots of special features. The market there is still 
in its beginnings: only around 5% of the 1.3-billion-strong population currently own a car, compared to 
60% in Europe. Moreover, China’s Premier Li has announced at the beginning of March to fight smog and 
pollution by removing from China’s roads around six million cars that produce an excessive amount of 
emissions and replacing them by more efficient technology. This shows great long-term prospects for 
growth in this sector in China. And our current statistic already shows that German car manufacturers are 
set to benefit here." 
 
Cars and car parts made up over 17% of total exports from Germany in 2013.  
"In total, German automotive companies exported goods worth approximately EUR 190 billion to foreign 
countries over the past year," says Thomas Krings, Head of Risk at Euler Hermes Germany. "China has 
been one of the strongest growing national economies for years. In general, we predict a moderate default 
risk for exports to China and rate the country at a good level accordingly. The same applies to the 
automotive sector – both in Germany and China." 
 
95% of vehicles, including those from Western car manufacturers, are manufactured in China. This is 
normally carried out in joint ventures with Chinese state-owned enterprises, with both partners usually 
having a 50% stake in the venture. This form of direct investment by foreign car manufacturers was 
approved by the Chinese government in 1981. However, the factories in China usually manufacture older 
foreign models under Chinese brand names, particularly if they have already been superseded by a new 
generation of cars. This means that Western car manufacturers avoid a conflict of interests or competition 
with their own prestigious brands – which remain popular with the Chinese people in terms of image. 
 
Alongside the joint ventures, there are more than 80 small state and private companies in China with 
limited local range and uncertain future prospects – approximately 80% of the manufacturers are 
recording weak sales. They are too small to be able to keep up with Western car manufacturers in terms 
of research and development. Only around 15 of these companies have a production capacity of more 
than 100,000 vehicles a year. 
 
The report is available at: 
http://www.eulerhermes.com/mediacenter/Lists/mediacenter-documents/Industry_Report-
China_Automobile-Jan14.pdf 
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Euler Hermes is the global leader in trade credit insurance and a recognized specialist in the areas of 
bonding, guarantees and collections. With more than 100 years of experience, the company offers 
business-to-business (B2B) clients financial services to support cash and trade receivables management. 
Its proprietary intelligence network tracks and analyzes daily changes in corporate solvency among small, 
medium and multinational companies active in markets representing 92% of global GDP. Headquartered 
in Paris, the company is present in over 50 countries with 6,000+ employees. Euler Hermes is a subsidiary 
of Allianz, listed on Euronext Paris (ELE.PA) and rated AA- by Standard & Poor’s and Dagong. The 
company posted a consolidated turnover of €2.5 billion in 2013 and insured global business transactions 
for €789 billion in exposure at the end of 2013. Further information: www.eulerhermes.com, LinkedIn or 
Twitter @eulerhermes. 
 
The 1,500 employees of Euler Hermes Germany are based at its headquarters in Hamburg and in other 
offices. More information: www.eulerhermes.de 

 

 
Cautionary note regarding forward-looking statements: The statements contained herein may include statements of future expectations and other 
forward-looking statements that are based on management’s current views and assumptions and involve known and unknown risks and uncertainties 
that could cause actual results, performance or events to differ materially from those expressed or implied in such statements. In addition to 
statements which are forward-looking by reason of context, the words "may", "will", "should", "expects", "plans", "intends", "anticipates", "believes", 
"estimates", "predicts", "potential", or "continue" and similar expressions identify forward-looking statements. Actual results, performance or events 
may differ materially from those in such statements due to, without limitation, (i) general economic conditions, including in particular economic 
conditions in the Euler Hermes Group’s core business and core markets, (ii) performance of financial markets, including emerging markets, and 
including market volatility, liquidity and credit events (iii) the frequency and severity of insured loss events, including from natural catastrophes and 
including the development of loss expenses, (iv) persistency levels, (v) the extent of credit defaults, (vi) interest rate levels, (vii) currency exchange 
rates including the Euro/U.S. Dollar exchange rate, (viii) changing levels of competition, (ix) changes in laws and regulations, including monetary 
convergence and the European Monetary Union, (x) changes in the policies of central banks and/or foreign governments, (xi) the impact of 
acquisitions, including related integration issues, (xii) reorganization measures, and (xiii) general competitive factors, in each case on a local, regional, 
national and/or global basis. Many of these factors may be more likely to occur, or more pronounced, as a result of terrorist activities and their 
consequences. 
The company assumes no obligation to update any forward-looking statement. 
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