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https://www.allianz-trade.com/en_global/news-insights/economic-insights/energy-prices-household-income-squeeze.html
https://www.allianz.com/en/economic_research/publications/specials_fmo/food-prices-inflation.html
https://www.allianz.com/en/economic_research/publications/specials_fmo/2022_03_04_Energyinflation.html


 

 

 

 

 

 

 

 



 

∆𝑠𝑖,𝑡 =  𝛼𝑖 + 𝛽1 ∆𝑈𝑅𝑖,𝑡 + 𝛽2 𝑅𝑒𝑎𝑙𝐼𝑅𝑖,𝑡 + 𝛽3𝑅𝑒𝑎𝑙𝐺𝐷𝐼𝑖,𝑡 + 𝛽4𝐶𝑜𝑝𝑝𝑒𝑟𝐺𝑜𝑙𝑑𝑖,𝑡  𝛽5𝑈𝑆𝐵𝐷2𝑌𝑖,𝑡

𝛽6𝐶𝑜𝑛𝑓𝑖,𝑡 + 𝜀𝑖,𝑡

𝑁 𝑇 ∆𝑠𝑡

∆𝑢𝑡

𝑅𝑒𝑎𝑙𝐼𝑅

𝐶𝑜𝑝𝑝𝑒𝑟𝐺𝑜𝑙𝑑 𝑈𝑆𝐵𝐷2𝑌

𝐶𝑜𝑛𝑓

𝛽1, … , 𝛽6

𝛼𝑖 𝜀𝑖,𝑡
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